EDITORIAL ADVERTISING AUDIENCE CONTACT

What is TheVogueCity.com?

TheVogueCity.com is a life style brand that targets the bargain savvy woman in her pursuit
of ever-changing fashion. Its readers are smart, with a great sense of humor and great
concern for value and style.

With one eye on fashion and the other one on the economy, The Vogue City encourages
women to learn about style, trends, quality and value before they go shopping.

With its sharp writing and educational content TheVogueCity aims to become an
indispensable manual for consumers who are currently reevaluating what constitutes value
in fashion.

The gap between consumers looking for value and brands building equity is successfully
filed through a comprehensive approach that includes not only style advice on a budget
and the most comprehensive sample and retail sale listings available, but also affordable
fashion events.
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The Vogue City Editorial Calendar

MONTHLY SPECIAL EDITIONS DAILY EDITORIALS
January: Relationships Monday: Beauty
February: Fall Fashion Show Tuesday: Apparel
March: Eco-friendly Wednesday: Weekly Shop Report
April: Beauty Thursday: Restaurants/Spas
May: Mother's Day Gift Guide Friday: Décor/Doggie
June: Bridal Saturday & Sunday: Only in New York

July: Resort/Cruise Collections
August: Travel
September: Spring Fashion Shows
October: Health & Wellness
November: Home & Decor
December: Holiday Gift Guide
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Benefit:

Reaches target audience directly
Increases traffic to site

Promotes brand awareness
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TheVogueCity.com Collage

Benefit:
Increases sales of discounted items
Increases traffic to the site
Features discounted items to promote current trends

Adds appeal to discounted items

Sheer Entertainment

16 July 2009

Designers embraced transparent accounting. Subtle reveal/conceal details added a
frisson to cocktail dressing at Calvin Klein Collection and Oscar de la Renta, while
Alexander McQueen designed a dress with an overlay as fine as that of an insect wing. ”

URBAN
OUTFITTERS

NORDSTROM
§te005
$86.95

NEIMAN
MARCUS
£336-00
$13200

OSCAR DE LA RENTA RESORT 2010

DRESS from NEIMAN MARCUS

Phoebe Couture Sheer Lace Tiered Dress
WAS S330 NOW $132

SHOES from NORDSTROM

Kelsi Dagger ‘Justina' Boot

WAS S129.95 NOW $86.95

HEADBAND from URBAN QUTFITTERS

Distressed Leather Headwraps
WAS $18 NOW S14.99
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TheVogueCity.com Sponsored Links

Benefit:
Gains visibility by being posted in proximity to the directory of most popular places within
appropriate category
creates web presence with a mini web-site with images, hours, location, etc
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TheVogueCity.com Daily Sales E-mail Banner

Benefit:

Additional exposure for brand/or product

Prime real estate location in email

from: @ The Vogue City (daily@thevoguecity.com)

To:

Sent: Wed 7/15/09 4:10 PM
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HELP US BUILD WELLS.

—» BANNER

Dior, Guecci, YSL, And More at Showroom Sample Sale

« A.P.C. Sample Sale

s Acne Retail Sale

« Agent Provocateur Sample Sale
o Alessi Retail Sale

+ Alexander McQueen Online Sample Sale @ Gilt.com
s Alice & Trixie Online Sample Sale @ Ruelala.com

« Just Added - Anva Hindmarch Sale
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TheVogueCity.com Audience: Who Reads The Vogue City?

The Vogue City readers are mostly affluent, fashion oriented, style savvy, bargain loving

New York City women.

US Demographics

Male
Female

Cauc.
Afr. am.
Asian
Hisp.
Other

Mo Kids 0-17
Has Kids 0-17

B0-30K
F30-60k
$60-100k
F100k+

Mo College
College
Grad. Sch.

Income represents total household income.

37%

B3%

0%

3%
26%
57%
14%

B3%

16%
1o%

b

4%

100 index is internet average.

Although The Vogue City has a loyal local following, there is a high international presence
in many European countries.
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Contact us for more details

Mirela Gluck-Founder/Editor in Chief
mgluck@thevoguecity.com

Colette Tomasiak- PR Manager
ctomasiak@thevoguecity.com
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